
Brand guide
VERSION 1.1 - JUNE 2023



Welcome to Lead Change Respect

Delivering education, engagement, training, and resources 
to build and improve psychosocial safety across mining and 
related industries in Western Australia.

This brand guide outlines the correct use of the Lead Change 
Respect logo. The letters and spacing of the logo should not 
be modified, redrawn or retraced in any form.

You are encouraged to use the brand and resources to help 
build awareness of psychosocial health and safety within your 
business or organisation.

 www.leadchangerespect.com.au

LCR Brand guide - introduction



RED
RGB 241 98 95
CMYK 0 77 58 0
HEX #F1615E

YELLOW
RGB 255 216 0
CMYK 0 13 100 0
HEX #FFD700

TEAL
RGB 0 170 173
CMYK 100 0 40 0
HEX #00A9AC

GREEN
RGB 36 176 74
CMYK 78 0 100 1
HEX #24B049

BRIGHT BLUE
RGB 0 161 223
CMYK 84 16 0 0
HEX #00A0DE

DARK BLUE
RGB 0 57 81
CMYK 90 55 30 55
HEX #003951

LCR Brand guide - key brand elements

Colourful approach to reflect diversity and complexities of 
psychosocial issues.

The colour specifications provided must be adhered to for 
achieving consistent colour reproduction for both print and 
digital mediums.

Colour palette

Minimum clear space
All versions of the logo 
should have a minimum 
clear space around it to 
prevent other graphic 
elements and text from 
interfering with its visual 
clarity. This is defined by 
the size of the ‘u’ graphic 
as shown here.

Brandmark usage Typography
The Lead Change Respect brandmark must appear 
consistently at all times. It must not be altered in any way 
whatsoever. It should always be taken from the artwork 
supplied – never redrawn, scanned or retypeset. Please 
do not stretch or change the proportions of the logo. 

LOGO

TAGLINE

OMNES BOLD - OPEN TYPE FONT

Aa Bb Cc 1 2 3
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk  
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu  
Vv Ww Xx Yy Zz 
1 2 3 4 5 6 7 8 9 0

VARELA ROUND - FREE GOOGLE FONT

Aa Bb Cc 1 2 3
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk  
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu  
Vv Ww Xx Yy Zz 
1 2 3 4 5 6 7 8 9 0



Reverse version
Use the reverse version when applying the logo to a 
dark background. The icon elements remain in colour 
however the ‘Lead Change Respect’ typography is 
white for contrast.

One colour versions
For one colour printing, the Lead Change Respect 
logo can be reproduced in white, dark blue or black.

These versions should only be used when full colour 
reproduction is not possible.

Cobranding lockup
Please use the stacked LCR logo for portrait 
company logos and the landscape LCR logo for 
horizontal company logos. 

The LCR logo is always placed on the right with a 
dividing line between both logos. The logos should 
be visually balanced to give equal prominence.

LCR Brand guide - alternative logo versions

Landscape version
The stacked logo is the preferred version. However when vertical 
space is limited, the below landscape lockup may be used.



Usage of graphic elements
The LCR illustration reflects diversity as well as alluding 
to the complexities of psychosocial issues in a positive 
colourful way.

The full illustration can be used when there are no other 
images featured in a design piece, as demonstrated with 
the pull up banner shown here.

The illustration can also be broken apart and placed over 
the top of an image to add interest and colour, as shown 
in the poster example.

Individual elements can be resized and their colour 
changed to suit the layout and image being used. 
However care must be taken to ensure elements are 
balanced and working well with each other.

Supporting mentally 
 healthy workplaces

leadchangerespect.com.au

Scan the QR code to find out more

Everyone has
the right to
expect respect 
in the workplace

If you witness or experience harassment, consider directly 
addressing the person if you feel safe to do so. Clearly 
communicate that their behaviour is unwelcome and request 
that it stops. 

By speaking up and taking action,  
we can all make a difference.

BANNER DESIGN POSTER DESIGN

LCR Brand guide - graphic elements




